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Ovenrview

Backgreund infiermation on secial media
Fechnolegies that are: curently: availanie

ldeas; e NeW,. the emergency. respense
community, can takeradvantage: of these

technelogies



What Is; Social Media?

Fechnelogy enabled secial interaction
Community-pased interaction

Intended to facilitatie: communICations,
IRfllence Interaction PetWeen Peers and
With' pulic: audiences

Social Media is the product of collaboration
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Examples ofi Popular Secial

Media \Websites

\nmeo‘
: P

(M Tube

facebook.

Ofriendster:


http://upload.wikimedia.org/wikipedia/en/0/0d/Flickr_gamma_Logo.svg
http://upload.wikimedia.org/wikipedia/en/2/20/MySpace_logo.svg

What I1s Facebook?

EFeoundediin 2004

Erree secial netwerking Website: that allews, User: to
clieate profiles, pest upadates, pictures, Videos,
and blegs fier people they have fiiended”

Allew: USers te aceess uploaded and linked
INfiermatien and communicate Withr other USers

Currently has ever 300,000,000 active users



Facebook Statistics

General Growith

More than $00 million active: Users

50% eii active: Users;og on 16 Faceheok Inany: given: day

fhe fastest growing demographic Is thoese 35 years old and elder

User Engagement

Average: user has 130 friends on the sitie

More than & billien minutes ane spent en Facenoek each day: (Woerdwide)
More: than 45 million status Updates each day

More: than 10 million: Users hecome: fians of Pages: each day,

Applications
More than 2 billien photes upleaded te the site each month
Moere than 14" millien videoes upleaded each moenth

More than 2 billien pieces ofi content (Web links;, news stories, bleg
posts, Notes, photos, ete.) shared each week

More than 3 million events created each month
More than 45 millieon active user groups exist on the.site


http://www.facebook.com/press/info.php?statistics

Facebook Statistics

Internationall Growith
Moere than 70 translations; avaiable: on the! site
About 70% of Facehook USErs are outside the United States

Mobile

There are more than 65 millien: active USers, currently
accessing Faceboek threugh then: moebile devices.

People that use Facenook oni thelrr monile devices are almost
50%) more active on Facenook thian nen-monile: Users:

There are more than 180 mohile operators In 60 countries
Werking to deploy and promote Faceboek mohile products


http://www.facebook.com/press/info.php?statistics

What I1s Twitter?

Eounded in 2006

Eree secial networking andl micre-hlegaing sernvice
that enalkles its Users tor send and read ether USers:
Updates knewn as: tweers

[veers are text-hased pests of up te 140
chiaracters: in length  whichr are displayed on the
User's profile page and delivered to other Users
Wherhave sulkscrinedl te them (Knewn as, /o//owers)



What I1s Twitter?

IHashtags () are a community-arnven; convention for adding
additionall context andl metadata te youlr tweets. You| create a
nashtagl simply. By prefixing a Wora Withra hash symiool:
Z185/11Aa0)

Welbsites) like provide: real-time tracking
oft Twitter hashtags. Eor example, you canisearch #EiHood,
#DCsnIper or #\Veteransbay te find all “tweets™ with that
nashtag.

Users hiave the ability te; relay immediate: infiermation, SUch as
preaking news from people at the scene, hefore major News
outlets can cover it AND: people cani search for this news firom
remote lecations.


http://hashtags.org/

Twitpic

Twitpic Isia website that allews users ter easily post pictures, to
witter

With twitpic, people can upload and distrpute pIctures Infnear
real-time as an event Is taking place.

Example: Used i the January: 2009, US Ainways: Elight 1549
experienced multple bird strikes;and had to e landed in the
Hudsen River after takeofii: LaGuardia Alrport. A passenger on
ene of the ferres that rushedite help, toek a picture ofi the
downedl plane as passengers were: still evacuating and
tweeted it viar Twitpic befere traditienal media arrived at the
Scene.



U.S. Senators on Twitter

19 U.S. Senators have Twitter accounts

(D-CA)
(R=OK)
(REY=)
(R=T°X)
(R-SC)
(D-CT)
(D-1L)
(RENNA)
(RELVAY,

(R-OK)
(R-FL)
(RETAVA)
(D-M©)
(D-NJ)
(D-OR)
(D-CO)
(D-NIV)
(D-VVA)
(R-MS)


http://www.sourcewatch.org/index.php?title=Barbara_Boxer#Twitter
http://www.sourcewatch.org/index.php?title=Tom_Coburn#Twitter
http://www.sourcewatch.org/index.php?title=Susan_Collins#Twitter
http://www.sourcewatch.org/index.php?title=John_Cornyn#Twitter
http://www.sourcewatch.org/index.php?title=John_Cornyn#Twitter
http://www.sourcewatch.org/index.php?title=Jim_DeMint#Twitter
http://www.sourcewatch.org/index.php?title=Chris_Dodd#Twitter
http://www.sourcewatch.org/index.php?title=Richard_Durbin#Twitter
http://www.sourcewatch.org/index.php?title=John_Ensign#Twitter
http://www.sourcewatch.org/index.php?title=Chuck_Grassley#Twitter
http://www.sourcewatch.org/index.php?title=Jim_Inhofe#Twitter
http://www.sourcewatch.org/index.php?title=Mel_Martinez#Twitter
http://www.sourcewatch.org/index.php?title=John_McCain#Twitter
http://www.sourcewatch.org/index.php?title=Claire_McCaskill#Twitter
http://www.sourcewatch.org/index.php?title=Claire_McCaskill#Twitter
http://www.sourcewatch.org/index.php?title=Robert_Menendez#Twitter
http://www.sourcewatch.org/index.php?title=Jeff_Merkley#Twitter
http://www.sourcewatch.org/index.php?title=Jeff_Merkley#Twitter
http://www.sourcewatch.org/index.php?title=Mark_Udall#Twitter
http://www.sourcewatch.org/index.php?title=Tom_Udall#Twitter
http://www.sourcewatch.org/index.php?title=Mark_Warner#Twitter
http://www.sourcewatch.org/index.php?title=Roger_Wicker#Twitter

U.S. Representatives on Twitter

= 51 ULS. Representatives have Twitter accounts

(D-H1) e (RES]®)

. (R- . (DWA)

\IND) . (D-0OH)
- (R-MO) . (D-CA)
- (R-OH) - (D-CA)
u (REVANR)) . (R-MT)
- (R-TX) - (R-CA)
u (R-1IN) | (D-OH)
u (REV/AY) = (D=PA)
u (REIN()) = (R-CT)
= (D-OH) . (R-TN)
. (R-MI) - (R-SC)
. (D-CA)


http://www.sourcewatch.org/index.php?title=Neil_Abercrombie#Twitter
http://www.sourcewatch.org/index.php?title=Michele_Bachmann#Twitter
http://www.sourcewatch.org/index.php?title=Roy_Blunt#Twitter
http://www.sourcewatch.org/index.php?title=John_Boehner#Twitter
http://www.sourcewatch.org/index.php?title=John_Boozman#Twitter
http://www.sourcewatch.org/index.php?title=John_Boozman#Twitter
http://www.sourcewatch.org/index.php?title=Michael_Burgess#Twitter
http://www.sourcewatch.org/index.php?title=Dan_Burton#Twitter
http://www.sourcewatch.org/index.php?title=Eric_Cantor#Twitter
http://www.sourcewatch.org/index.php?title=Virginia_Foxx#Twitter
http://www.sourcewatch.org/index.php?title=Marcia_Fudge#Twitter
http://www.sourcewatch.org/index.php?title=Pete_Hoekstra#Twitter
http://www.sourcewatch.org/index.php?title=Mike_Honda#Twitter
http://www.sourcewatch.org/index.php?title=Robert_Inglis#Twitter
http://www.sourcewatch.org/index.php?title=Robert_Inglis#Twitter
http://www.sourcewatch.org/index.php?title=Jay_Inslee#Twitter
http://www.sourcewatch.org/index.php?title=Dennis_Kucinich#Twitter
http://www.sourcewatch.org/index.php?title=George_Miller#Twitter
http://www.sourcewatch.org/index.php?title=Nancy_Pelosi#Twitter
http://www.sourcewatch.org/index.php?title=Denny_Rehberg#Twitter
http://www.sourcewatch.org/index.php?title=Denny_Rehberg#Twitter
http://www.sourcewatch.org/index.php?title=Dana_Rohrabacher#Twitter
http://www.sourcewatch.org/index.php?title=Tim_Ryan#Twitter
http://www.sourcewatch.org/index.php?title=Joe_Sestak#Twitter
http://www.sourcewatch.org/index.php?title=Joe_Sestak#Twitter
http://www.sourcewatch.org/index.php?title=Christopher_Shays#Twitter
http://www.sourcewatch.org/index.php?title=Zach_Wamp#Twitter
http://www.sourcewatch.org/index.php?title=Zach_Wamp#Twitter
http://www.sourcewatch.org/index.php?title=Joe_Wilson#Twitter
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Examples ofi Twitter Profiles

Number of Followers

Political
President ©bama
1,438,630

Poepular Culture
Ashiton Kutecher

Professional
Chip Hughes
39

Information current as of November 11, 2009


http://twitter.com/WhiteHouse
http://twitter.com/WhiteHouse
http://twitter.com/aplusk
http://twitter.com/chiphughes

CPSC

1’053 Information current as of November 11, 2009


http://twitter.com/NIHforHealth
http://twitter.com/greenversations
http://twitter.com/femainfocus
http://twitter.com/femainfocus
http://twitter.com/NIOSH
http://twitter.com/onsafety
http://twitter.com/account/profile_image/EPAregion9?hreflang=en
http://twitter.com/account/profile_image/NIOSH?hreflang=en
http://twitter.com/account/profile_image/Greenversations?hreflang=en
http://twitter.com/account/profile_image/OnSafety?hreflang=en

Why sheuld I care
apout soeciall media?



GSA Signs Deal withr Social
Media WWelsites

In Mareh 2009 the General Services Administratien (GSA) signed terms ofi
Senvice agreements with four videe-sharng and social networking| sites:

- Flickr

- V/Imeo

- Blip.tv

- YouTube

April 28, 2009 — GSA signs terms ofi Service agreemenit wiith the
soclall networking Wels site

The new agreements make it easier for the federal
government to provide official information to citizens.


http://www.facebook.com/pages/Nextgov/36630325798?v=info&ref=mf

Facebook Uses

Promote: profiessional conferences and meetings

S Brownfields2009

November 16-18, 2009 (New Orleans, LA) Ik

I\/Iay 4-6, 20):110] WaShingtOn, DC) GOODJ®RS

GREENUJOBS
Moficnal Conference

Agency’ and Professienal Pages
NIOSIH Ean Page
INISFEan Page
NIEHST Stafi: Fan Page

EPA Blog “Greenversations™ — official bleg ofi U.S. EPA


http://www.facebook.com/group.php?gid=39846782167&ref=search&sid=1149024486.3918145435..1&v=wall
http://www.facebook.com/press/info.php?statistics#/pages/Good-Jobs-Green-Jobs-National-Conference/32769846908?ref=search&sid=1149024486.185567176..1
http://www.facebook.com/album.php?profile=1&id=32769846908

/2 Facebook | U.5. EPA, Region 10 - Windows Internek Explorer

=12l

m - In btk vy Facebook, comfhorme. php# fpages/Seattle-walUS-EPA-Reqgion- 105961 141 1757 ref=ts

= |L_?| |Z| |GSA signs agreement bwiter 2|

File Edit \Wiew Favorites Tools

Help

9% ¢ [ Facsbook | U.5. EFA, Region 10

faCEbUUk Home Profile Friends Inbox Daniel Youhas i Logout

.S. EPA, Region 1(

<EPA

United States

wall

Environmental Protection

Agency
Add to My Page's Favorites
Suggest to Friends
Subscribe via SMS

Info Photos Boxes Video Events >

Write something...

Attach: #I f

Information

Location:

1200 Sixth Avenue, Suite 900
Seattle, WA, 58101

Fhone:

206-553-1200

Man - Fri:

3:00 am - 4:00 pm

Jnited Stat
invironmet

Fans
6 of 29 fans

Maureen Barry
Johnson Everett

-
-

Tom Melson Laorien

EPA

Jnited Stat
invironmet

K] Applications ﬁ] = | Ry

U.S. EPA, Region 10 elit=d 114

U.S. EPA, Region 10 On April 2, 2007, in Massachusetts v. EPA, 549 U.S. 497
(2007), the Supreme Court found that greenhouse gases are air pollutants covered
by the Clean Air Act. The Court held that the Administrator must determine whether
or not emissions of greenhouse gases from new motor vehicles cause or contribute
to air pollution wh...Read More -

Public Hearing: Endangerment Findings for Greenhouse Gases
The second of two public hearings
me: 8:004M Thursday, May 21st
Bell Harbor Conference Center

E May 21 at 12:14am * Comment * Like - Share

U.S. EPA, Region 10 Getting in Step will help you implement an effective outreach
campaign as part of a state or local water quality improvement project. This video
will help you understand the audience in your watershed, tailor your message to
appeal to them, distribute your message efficiently, and encourage behavioral
changes.

Case studies highlight the diverse approaches that can be used to reach an
audience successfully.

l ; g . Getting in Step: Conducting Wateshed Outreach Part

Search

Creste an Ad

Airtel Call Home
Offer

Mow get 600 min talk time for
just 52,95 on local access,
Enjoy a validity for &0 days.
Hurry! Buy now!

Y Like

Join the Family - Or x

Life's too short to miss out on
all the action. Join the mob
today and rob, steal, extort
and whack enemies to your
heart's content.

Y Like

18 Chat (46) E [

*j‘Startl @' & @ Inbox - Microsoft .., | 1 iTunes | £ Presentationt “ & Facebook | US. ... | Search Desklop

o)

I_ ,_ I_ ,@ ,_ l_ |° [ECEs Wednesday, Nlmfember 11, 2009'



http://www.facebook.com/home.php#/pages/Seattle-WA/US-EPA-Region-10/59611411757?ref=ts

Emergency. Management Groups on Facehoeok

Infiermation’ Systems fier Crises; Response and Management
(ISCRAM)

Arkansas TiechrUniversity: Department off Emergency
Administration and Management

Emengency Awarenessat the University: off Manyland
ESU Emergency: Management

Michigan Emergency: Mamnagement
MissIssIppIt Emergency: Management AgGency.
Braintree Emergency Management AGency.
Utahy Emergency: Management

NYC Emergency Management



Twitter Use Inf Emergencies

Mumibal Trerrerist Attacks (Nevember 2008)

Twitter users on the grounad’ sent out vital infermation,
INcludingl eEMEKGENCY: PRONE RUMBENS andl the location| of
esSpItals that necaed PIoed denatiens

A greup: eff Mumibai-lhased bloggers turned thelr
Vietronleg nte’ a news wike service helping cemplle: a list
of the dead and! njurea

The bleg MumbaiHelp offered ter help users contact
family’ and friends' andl get infermation



Twitter Use Inf Emergencies
US Alrways Elight 1549 (January: 2009)

Experienced multiple: bikal stiikess anad had terland
I the Hudsen River aiter takeofi firom: LaGuardia
Alrport i New: York: City

A passenger onrone of the ferries that rushed! to
elp), ook a picturer of the dewned plane: as
passengers were: still evacuating and tweeted It
via TwitPIc befere traditienal media arrived

at the scene



Twitter Use Inf Emergencies

Australian Country Eire Authoerity (Felbruary
20)0)2))

Fhe Australian Country, Eirer Authorty: used! Iwitter
10, Send eut regular alerts; andl updates regarding
the Victonan bushiires.

Iihe; Priime Minister off Australia, Kevinr Rudd, Uused
RIS Twitter account te send out Infermatien: onr the
fires, hew te denate money: and' bloed, and where
1o seek emergency help.



Twitter Use in Emergencies (March 2009)

he Eeod and Prug Administratien (EDA) recallea
salmonella-tamnied; pistachio preducts

- 3,000 people found out through the agency’s hwitter feed,
FDARecalls

Red River was cresting at recerd floed levels in NDand MN

- 2,600 people were: getting updates delivered en the
Eederal Emergency Management Agency s, (FEEMA) Twitter
fieed, FEN/AInEoeUS



Ft. Hood! Sheotings (Nevember 2009)

On November s, 2009, a gunman epened: fire 1n the Seldier
Readiness Center of Fort Heod), TX —the most populeus US
military’ lhase: inl the world=—located just outside Killeen, killing
13 peeple and weunding 30 ethers. The guaman, Majer Nidal
MalikeHasan, U.S. Ammy:psychiatrist, Was; shoet anai seriously.
njured by a civilian; poelice efficer, Kimhery: Viunley, Whe was
also wounded multiple times In' the: exchiange oif gunfire.

The Was ahle to provide news and updates
apeUL the event te the pulklic andl Seldiers arounal the world.

_ _ - tiacks breaking
Infermation’ akeut Thursday:s ot IHoed sneetings froni Rews
sources and military, Twitter Users.


http://twitter.com/USArmy
http://projects.washingtonpost.com/moderation/twitter/ft-hood-shootings/

Hew: can the
EMErYEnCcy. response
community. use: secial

meaia?



Facebook

Can create a fam or member page

POSt Up-te-date information en anythingl relevant — meetings and
conferences, reports, events, eutioreaks, disasters; etc...

Provides; anothelf avenue to: communicate With peeple

Allews' people: te) knew: Wiat Infermatien (and misiniornation) Is
PeIng spread andtallow: the Agency: to dispel rumors;, Correct
misinfermation, and gain the communiity, trust

Ask Faceboek users What they would like to see on the page

Facebook has over 300,000,000 Users



Twitter

Create a feed te send real-time infermation to
EMENRGENCY. rEsponders

Responders would have a real-time timeline of Wihalt
nappeneadrand when

Respondersiwould ke akle te pinpeint to; the: minube
WhEre peeple were, and What they Were doing

Respenders cani consult withr outside experts: tor conduct
real-time assessment off hazards, eperations at the
disaster site



Twitter Benefits for Emergency.
RESPONSES

REesponders can: periorn hazard assessments firom: the: real-
time pictures, taken at the scene and posted te the Web

Trainers developing) medules would have: real time: knewledge
oft conditiens en thergreund

[rainers can communicate Where: and When tiraining| classes
are heing held

KEY: Need to set up account and follew/add fellowers
pefore an Incident eccurs



Summany

OpportunIties forr secial meadia use In every day and
EMErgency. ieSpPonse operations

Value Isiinrthe communiity, collalkoratien and Iniermation
shianng

Key'Is 10 make sure the system IS easier to use than the
current one being usead

RENMEMBER: Social Media’s value Is derived from Its
users



Daniell K. Youhas

National Clearingheuse for \Worker
Safety and Health Fraimimg

Phone
(202) 331-7733

Email

Facebook

Twitter


http://www.wetp.org/
http://www.wetp.org/
mailto:dyouhas@michaeldbaker.com
http://www.facebook.com/home.php#/profile.php?ref=profile&id=1149024486
http://www.facebook.com/home.php#/profile.php?ref=profile&id=1149024486
http://twitter.com/danielyouhas
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